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Overview of this webinar series

PURPOSE

OBJECTIVES

PARTNERS
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SCHEDULE

Webinar Series on E-Marketing

PPR PRESENTATION

February 9: Managing & Creating Social Media Content (Part 1) 

February 23: Managing & Creating Social Media Content (Part 2) - Videos!!

March 9: Navigating E-Commerce and Driving Online Sales (might be on March 23 - stay tuned)

March 23: Public Relations Best Practices (might be on March 9 - stay tuned) 

April 6: Traditional Marketing Methods 

April 20: Customer Service (online & in-person) 

May 4: Open Q&A with subject matter experts (breakout rooms) 



● The world’s largest association for ED professionals, established 
95 years ago, with 5,000+ members and network of 30,000+

● Non-profit based in Washington DC
● Mission is to help people involved in economic development at all 

levels to do their jobs more effectively
● When we succeed, economic developers help improve the quality 

of life in their communities



PLATINUM PR

Sandy Dubay
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Twitter: @Platinum_PR

LinkedIn: Sandy Dubay 

Instagram: @Sandy.Dubay 

Instagram: @Platinum_PR 

Facebook: @PlatinumPRFirm



CULTURED NATURALS BODY CARE

Ramone Reid

PPR PRESENTATION

Instagram: @Cultured_Naturals_BC 

Facebook: @CULTUREDNATURALSBC

LinkedIn: ramone-reid-bsn-mba-4b441733/



Presentation Guide
TOPICS TO BE COVERED

Setting social media goals 

Which social sites are right for your business (-– to reach your audience)

Creating a content calendar 

Website review - to blog or not to blog? 
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CONVERSATION
Share information that others would 
want to consume

Social Media Goals

DRIVE TRAFFIC TO WEB
Help people find your website and ALL of your 
information

PROMOTIONAL/SALES
Special event promotions

BUILD AWARENESS
Reach a new or expanded audience
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Know Your Audience



Creating Customer 
Avatars (Personas)



Creating Valuable 
Content



YOUR WEBSITE

Storytelling
HOW IS YOUR STORY BEING TOLD?

MEDIA SOCIAL MEDIAPARTNERS VISITOR
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Creating Content



PHOTOS

Capture photos from 
all seasons. File and 
catalog them so you 

can quickly and easily 
access. Be sure to 
give photo credit 

when appropriate.

Creative Assets / Tools

PPR PRESENTATION

VIDEOS BLOGS ADS

Professional and 
amateur videos -

there's a place for 
both. 

Did someone say 
drone?

Often the easiest way to 
tell a story, but might 

not be the most 
engaging. Write to your 

audience and 
incorporate photos and 
videos when possible.

All formats - traditional 
print, digital, billboard, 

broadcast, email, 
social media, text... 
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Social Media
FINDING THE RIGHT MIX 
FOR YOU AND YOUR 
CUSTOMERS
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Social Media Content Calendar
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Cultured Naturals 
Body Care
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Facebook
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Instagram
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LinkedIn
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Website / Bog 



Ready to blog?
CONTENT

FREQUENCY
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MEASURING RESULTS



Measuring Results



QUALITY CONTENT
Share information that others would 
want to consume.

Best Practices

SHAKE IT UP
Freshen up your content and tactics 
frequently.

ENGAGE
Encourage discussion

#TRENDS
Stay on top of trends as much as 
possible / appropriate.
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HAVE A POLICY
It protects all members of the team, 
especially if you have new employees 
and/or interns.

Best Practices (cont.)

COLLABORATE
Work with your partners to amplify your 
messages.

MEASURE
Review and track your progress.

EVOLVE
Nothing lasts forever. Don't be afraid to 
STOP doing something that isn't 
working.
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Q&A



Thank You!



SCHEDULE

Webinar Series on E-Marketing

PPR PRESENTATION

February 9: Managing & Creating Social Media Content (Part 1) 

February 23: Managing & Creating Social Media Content (Part 2) - Videos!!

March 9: Navigating E-Commerce and Driving Online Sales (might be on March 23 - stay tuned)

March 23: Public Relations Best Practices (might be on March 9 - stay tuned) 

April 6: Traditional Marketing Methods 

April 20: Customer Service (online & in-person) 

May 4: Open Q&A with subject matter experts (breakout rooms) 



Final Updates from 
the USVI EDA


